
 

 

 
 

Marketing and Social Media Manager 
 

JOB DESCRIPTION 
 

ABOUT ARTSCOPE 
 
Founded in 2002, Artscope is a non-profit organization that provides a safe and educational 
environment for children to explore the arts. Through our core values of creativity, diversity, 
cooperation, ecology and play, Artscope provides high-quality arts learning experiences to children of 
all abilities and backgrounds. You’ll find our professional teaching artists at work in our historic and 
cozy cottage in Tower Grove Park and around the St. Louis area. At Artscope, we’re nurturing the 
next generation of creators and innovators. 
 

 
POSITION 

 
Reporting to the Artscope Executive Director, the Marketing and Social Media Manager will have 
responsibility for marketing and promoting Artscope’s programs through both print and electronic 
media, and will also be primarily responsible for managing Artscope’s social media presence.  
 
This position is a maximum of 10 hours per week with the freedom to work remotely. The ideal 
candidate will have their own reliable and up-to-date laptop  (access to Adobe Creative Cloud will be 
provided).  
 

RESPONSIBILITIES 
 

1. Developing and executing an effective social media strategy for Artscope to promote both their 
programs, and their annual fundraiser, Wall Ball.  

2. Managing all social media accounts and creating regular content to promote Artscope.  
3. Creating both electronic and print pieces to promote Artscope in the community. 
4. Organize and keep up-to-date Artscope’s photo and video library.  
5. On occasion, represent Artscope at select community events to promote Artscope programs.  
6. Weekly meeting with Artscope’s Executive Director to set priorities.  
7. Effectively represent Artscope’s mission and core values in the community.  

 
MINIMUM REQUIREMENTS 

 
1. Knowledge of best practices in building a brand and audience base through social media, 

including, but not limited to, Instagram, Facebook, Twitter and YouTube.  
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2. Ability to write effective and interesting copy for marketing materials, with an excellent eye for 
proofreading.  

3. Graphic design experience desired. Knowledge of Adobe Creative Suite is a plus.  
4. Photography and video editing experience is a plus.  
5. Ability to meet deadlines. 
6. Punctuality and timely response to written and oral communication with Artscope staff. 

 
 

COMPENSATION/BENEFITS 
 
The Marketing and Social Media Associate will be compensated at a rate of $20/hour for up to 10 
hours a week.  Position may work remotely with work stored on GSuite for Nonprofits and Adobe 
Creative Cloud.  Position includes four weeks of yearly unpaid leave, to be coordinated with 
Executive Director.  
 
Send resume and at least two references to Emily Kohring, Executive Director, 
emily.kohring@artscopestl.org  Position will remain open until filled.  Email inquiries are welcome.  
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